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Technologies develop rapidly and reach hurricane levels of velocity but quality E-Content and in-
novative applications lag behind. This book addresses the question how content industries change
within a digital environment and what role information and communication technologies play in
transforming the competitive landscape. The authors argue that post-industrial societies tend to pay
substantial amounts for equipment and gadgets but invest far too little in the quality of the content.
In result, much effort is and has to be spent on the enhancement of E-Content. The contributions give
an elaborate overview of - the specifics, challenges and prospects of content in the network economy;
- Market developments of digital media services; - Paid content business models; - Impacts on
scientific publishing; - Developments in the field of E-Learning; - The interplay between technology
and content with the example of interactive digital TV; - The mobile games market; - Emerging new
cross media markets; - The need to enhance the usability of websites and mobile applications; - How
digital applications might be used to capture and store our personal experiences; A final chapter shows
the prospects of the European E-Content market and gives an overview of valuable initiatives and
resources dealing with the topic of E-Content.

From the contents: » Introduction » E-Content in Europe - Dimensions of an Emerging Field

» The State of Digital Media Service Business » Paid Content — From Free to Fee » The Impact of
E-Learning » Scientific Publishing — A European Strength » Mobile Games - An Emerging Content
Business Area » Cross-Media on the Advance » Interactive Digital Television in Europe » The
Usability Factor — Improving the Quality of E-Content » Experience Machines - Capturing and
Retrieving Personal Content » Prospects of E-Content in Europe » A Guide to European Initiatives
and Resources in E-Content.

2005. Xll, 244 p. 24 fig. 28 tab., Hardcover
ISBN 3-540-540-25093-X » € 64,95, £ 50,00

T

Yes, please send me  copies

(O Please bill me
(O Please charge my credit card: (O Eurocard/Access/Mastercard (O Visa/Barclaycard/Bank/Americard (O AmericanExpress

L . T R I I

Available from Name
Springer Dept.
Distribution Center Institution
Haberstr. 7
69126 Heidelberg Street

City / ZIP-Code

Fax:+49 (0)6221 / 345 4229

email: SDC-bookorder@springer-sbm.com Country

Email

|
|
|
Germany
|
|
|

Date ¥ H Signature ¥

All € and £ prices are net prices subject to local VAT, e.g. in Germany 7% VAT for books and 16% VAT for electronic products.
All prices exclusive of carriage charges. Prices and other details are subject to change without notice. All errors and omissions excepted.



